
Marketing Manager – Sports Travel 
 
Purpose: Lead on the marketing activity for Sports Travel International and CLS Ireland.  

 
Principal Accountabilities Key Performance Indicators Key Skills 

 Develop the marketing strategy/plans (including Digital) in line with business 

objectives. 

 Co-ordinating all marketing campaigns including working with external agencies 

to brief and manage all projects and marketing collateral.  

 Creation and publication of all marketing material in line with marketing plans. 

 Planning and implementing promotional campaigns  

 Bringing new ideas for different marketing strategies and creating campaigns. 

 Researching and analysing market trends. 

 Planning, creating and scheduling email campaigns for our various brands.  

 Creating content - Writing or producing or sourcing 

 Monitor digital performance and produce regular reports, together with 

recommending appropriate actions. 

 Monitor online forums and contribute within agreed guidelines. 

 Work closely with our PR agency to ensure that key messages are being 

communicated at the right time. 

 Work closely with the rest of the business, most notably the Marketing and Sales 

Teams 

 Build regular emails (using salesforce) to go out to the newsletter databases as 

per the contact schedule. 

 Implement the digital marketing plan by producing the actual online activity – 

Tweets / Facebook posts etc 

 Monitor social channels and start/join relevant conversions.  

 Monitor digital performance and recommend appropriate actions to improve 

performance. 

 Publish and update WordPress website pages.  

 Produce certain media assets internally, for example, resize images and build 

display adverts for website. 
 Manage all media bookings in conjunction with relevant stakeholders.  

 Liaise with media channels to develop relation ships and maximise opportunities. 

 Develop partnerships with third parties for mutual benefit, particularly with 

affiliate relationships. 

 Deliver events for Sports Travel including preparing all promotional material.  

 Support the Sales team in bid preparation 

 Develop and maintain brand guidelines.   

 Establish and maintain relationships with key Tourist boards and event 

owners/partners for support with campaigns. 

 Return on marketing 

Investment 

 Website visits and quality 

measures 

 Sales via the websites 

 Search rankings 

 Meeting deadlines 

 Customer satisfaction 

Marketing experience, preferably 

with a knowledge of travel and 

sports. 
 

Meticulous at planning, have a view on 

creative, be good with budgets and 

have a keen eye for detail. You’ll be 

adept writing a brief with input from 

stakeholders  and translating this into a 

creative brief for our suppliers, and 

managing it through to completion.  

 

Technical skills 

 Experience of creating 

campaigns and messaging.  

 Commercial acumen. 

 Competent understanding of 

Microsoft Office. 

 Internet understanding 

 Social Media experience  

 

Personal skills 

 Open mindedness and 

innovative 

 Bias for action 

 Excellent communication and 

interpersonal skills 

 Strong planning capability 

 Approachable and willing to 

work as part of a team 

 

A good level of knowledge of our 

featured sports would be an 

advantage for this role. 

 

 


